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Hoaketanga * Our Purpose

We assist our supplier partners to grow their brand visibility
and market share in our rapidly growing number of stores
across Aotearoa.

“When the IPG team shared their vision with us at the start of
their journey it was an easy decision to become a Platinum
Partner. IPG have mixed of the art of retail pharmacy with
robust analytics to create a compelling story. Jim & | are very
supportive of IPG and the direction that they are taking in a

very dynamic retail environment . Our sales team enjoy
working with the IPG members, and we do value the
committed support they give us.”

- WARREN SMITH, PHARMABROKER

“The IPG are not just a group, they are a
sounding board for my ideas, my concerns and
my goals. My staff greatly benefit from seeing
daily updates of our stores performance due to
RPM'’s dataq, it drives us to be better for our
community.”

- LORRAINE ROBERTS, STRATFORD PHARMACY
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Benefits

Our programme is a breath of fresh air for suppliers wanting to
thrive in the independent pharmacy sector.

As a Supplier Partner, you'll gain:

* Live reporting and transparency

* Improved market share

 Efficient ordering and quarterly promotions

» Access to our industry-leading digital marketing

e Improved visibility on store compliance via RPM Retail
e Opportunity to connect with members face-to-face
e Product recommendations from trained staff



OTC Formulary

Boost product awareness and ranging with the IPG's OTC
formulary, the ultimate guide to optimising our members’
front-of-shop performance.

By rationalising our group’s product range, we improve customer
experience levels, increase profit margins and make our
members’ pharmacy shelves easier for customers to shop.

The IPG Core Range is the solution for next-level brand awareness,
stock level increases and optimised retail performance.



Planograms

Backed by decades of expertise, we transform our members’
shelves into profit powerhouses with supplier partners’
products at the forefront of our curation and execution.

Engineered to maximise sales and enhance customer
experience, our planograms deliver strategic product
placement that drives visibility and boosts purchases.

With layouts tailored to our members’ unique needs, the results
are; increased efficiency, seamless stock rotation, and an
optimised shopping journey for consumers.



Quarterly Promotions

Put your brand and products directly in front of New Zealand’s
most engaged independent pharmacies and their
communities.

Our Quarterly Promotions give supplier partners a powerful,
repedtable way to drive sell-through by placing your products
Into key positions in our member’s stores.

Each promotion is data-driven using RPM Retail and brought to
life instore using IPG promo tickets to ensure your products
stand out at the point of purchase.



IPG Marketing Programme

Delve into IPG’s industry-leading digital marketing program,
where supplier campaigns reach up to 200,000 people per month.



IPG Websites

We build and manage websites for our members.
Our websites are dynamic digital front doors for their stores
where your products can be showcased.

OUR PROMISE TO
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We're extending product awareness beyond the inbox.

Across IPG pharmacies, website traffic is growing more than +10%
quarter-on-quarter, with our sites recording +100% growth in traffic
compared with previous websites.



Health Advice Education Book

Working in conjunction with our IPG Websites, our Health Advice
Education Book puts our supplier partners’ brands at the top-of-mind
for staff, boosting sales across the board.

The IPG Health Advice Education Book empowers members and
their staff with expert knowledge across all key health
conditions.

This growing resource is ready for you to maximise brand
awdareness and “own” a category or condition as the preferred
solution in our members’ stores.



Children’s Blocked Nose

Blocked noses are common in babies and young children, especially during the colder
months or allergy seasons. While congestion is often due to viral infections like the common
cold or flu, it can also stem from allergies, sinus issues or even from exposure to dry air.

Symptoms

- more challenging feeding, sleeping and daily
routines

- noisy breathing or snoring

- sinus pressure

- fatigue

- occasionally a cough

- kids may need to breathe through their mouths if
their nasal passages are clogged

It's normal for young children to experience frequent
episodes, as their immune systems adapt and their nasal passages are smaller and easily
blocked.

Treatment

Supporting children through congestion focuses on comfort and relief. Keeping them well
hydrated, using a humidifier and encouraging rest can all help the body recover. Elevating a
child’s head during sleep, using steam from a warm shower or gently wiping away mucus
can also be soothing home remedies. If allergies are suspected, reducing exposure to
common triggers like pollen, dust or pet dander is important. Always be alert for signs that
require medical attention, such as a persistent high fever, difficulty breathing or ongoing
symptoms that last beyond a couple of weeks.

FESS Little Noses

FESS Little Noses is a gentle, non-medicated, saline-based solution specially formulated for
babies and young children. FESS Little Noses helps clear nasal congestion naturally by
thinning and loosening mucus, making it easier for little ones to breathe, feed and sleep
more comfortably. It is easy for parents to use and can be part of a regular care routine
during colds or allergy flare-ups.

Here are some tips for using FESS Little Noses nose drops on babies or young children:

e lie your baby on their back and gently tilt their head back
e hold the bottle upside down and direct the tip intothe e
nostril, aiming slightly toward the ear ’ ‘
e squeeze 1-3 drops of saline into each nostril as directed FESS
e iry to keep your baby in this position for about 1-2
minutes to allow the drops to work and thin the mucus
e use the provided nasal aspirator to gently suction away
loosened mucus from each nostril, if needed
e wipe away any mucus from your baby's nose with a soft
tissue or cotton Biotked nasts
e clean the aspirator after each use by taking it apart and
washing with warm soapy water, then air drying
e use as often as required, especially before feeding or
sleep to help your baby breathe more easily
Always read the label and follow the directions for use.
www.theipg.co.nz Oct 2025 Baby & Child -1.9
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Featured Product Email
Campaigns

Boost sales with our monthly featured product campaigns

What our data tells us:

Featured product campaigns
consistently deliver strong
reach and engagement at
scale, with December 2025
campaigns achieving 30%
open rates across ~50,000
VIP customers during peak
retail periods.

Clear your nose _
and relieve D

The Good Vitamin Co

KIDS GOOD SLEEP TART CHERRY+
90 Soft-Chews

KIDS GOOD SLEEP TART CHERRY+ i -_ #=
supports deep and restful sleep, = 000
helping children recharge their e P"!

energy. It helps promote relaxation,
supports overall wellness, and
encourages healthy sleep habits for
growing kids.

Not suitable for children under 2 years of age without medical advice. Vitamins can only be
of assistance if the dietary intake is inadequate. Contains sugar.

KIDS <28



GO Healthy Turmeric +

Glucosamine 1-A-Day
60 Capsules

GO TURMERIC & GLUCOSAMINE 1-A-DAY
contains high strength Turmeric, along
with scientifically studied Glucosamine
Sulfate. Providing support for joint
health, cardiovascular function and
digestive system.

Not to be taken during pregnancy or lactation. Not to be
taken by people allergic to shellfish. Always read the
label. Take only as directed.

SomniCare Melatonin 2mg
30 TABLETS

: LT | -
SomniCare contains the active Qﬂmﬂé{g MEmcmE

ingredient Melatonin. SomniCare is Somnic
used to improve sleep quality and Melatgp, mz Melaton’

Molongeq-ro

morning alertness in patients over
55 years of age with poor quality of
sleep.

Always read the label. Use only as directed. If symptoms persist see your healthcare professional.
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Premium Featured Product

Own this top-spot and enjoy the highest click-thru rate on your
products in our monthly featured product campaigns

sanders

PHARMACY

®




Triggered Email Campaigns

Our NEW digital marketing tool that’s never been available to
suppliers in the independent pharmacy sector, until now!

What our data tells us:

- Triggered health advice
campaigns delivered a 42%

¥ Stratford
MR Pharmacy
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“Welcome” Email Campaigns

Our NEW Email marketing initiative where your products are in the
spotlight in our most engaging piece of triggered content.

PHARMACY PHARMACY PHARMACY

sanders c@g ‘ 'sanders sanders

Walcoma Karen! |
‘Welcome Karen! Welcome Karen!
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Our three “welcome” emails (triggered when a new loyalty customer signs-
up) achieve a 56% open rate, with some pharmacies exceeding 70%,
making this the most engaging campaign type.



Custom Email Campaigns

Take advantage of our highly engaged database and create
your own advertisement to send across Aotearoa.

What our data tells us: ,
e Custom store email PHARMACY

campaigns delivered an
average 32% open rate
and 5% click rate in
December 2025, with
several campaigns
exceeding 50% open rates.

Prospan Bronchial Syrups

e These results highlight the

effeCtlve neSS Of IOCG I Iy Prospan Bronchial Syrup s a natural, plant-based cough remedy made

. . from vy leaf extract, a trusted herbal ingredient with clinically proven
tailored messaging, where benefits for both adults and children.

3 Discover advice and products in our health advice articles.

supplier products are
promoted within store-
specific offers and
promotions.




IPG Loyalty Programme

Put your brand and products directly in front of New Zealand's
most engaged database of customers who belong to their
independent pharmacy'’s rewards club.

What our data tells us:

e At Browns Community
Pharmacy in Kaitaia, club
customers spend on
average 16% more per
transaction than non-club
customers, with email-
engaged club members
spending up to 24% more
than the average customer.

Email Club

Total Average Club Customer
Customer

Sale Average Sale

Average Sale

$44.18 :

$35.64 $41.36

g Brown's Community Pharmacy

Welcome Karen!

We want to personally thank you for shopping with us and for being a Browns
Community Pharmacy Rewards Club member.

As a Customer Club member you can enjoy these exclusive benefits:

« Earn rewards every time you buy retail products (excluding prescription,
delivery & service fees)

« Each time you spend $150 you will receive a $10 voucher to spend in store
on retail products

+ Receive expert health advice straight to your inbox

+ You'll be among the first to hear updates on product information & offers

« VIP access to events & special offers

We look forward to seeing you in store again soon.

Kind Regards,
Richard, Trish & the team

FOLLOW US ON SOCIAL!




Business Health Workshops

IPG's Business Health Workshops are the peak of professional
development for independent pharmacy owners, providing
opportunities for supplier sponsorship and visibility.

Held four times a year across Aotearoqg, these inspiring
workshops offer curated content and aninteractive format,
leaving attendees motivated to drive change in their
pharmacies.

Sponsorship from supplier partners'allows a unique one-on-one
platform to present, educate, and introduce products directly to
our members.

IPG Business Health Workshop
Christchurch, 2025



IPG Rate Card

HEALTH ADVICE EDUCATION BOOK
1 X Product included in this book used by all pharmacy staff

$500 per product listing per year

FEATURED PRODUCT EMAIL CAMPAIGN
1 x Product included in the monthly email campaign to

loyalty clulb customers
$500 per campaign

PREMIUM FEATURED PRODUCT CAMPAIGN
1 x Product exclusively placed at the top of the monthly email

campaign to loyalty club customers
$1000 per campaign

TRIGGERED EMAILS CAMPAIGN
1 x Product exclusively included in triggered health emails to

loyalty club customers
$1000 per listing per year




IPG Rate Card

WELCOME EMAIL CAMPAIGN
3 x Products or your brand included in 3 welcome emails

$3,000 per quarter

CUSTOM EMAIL CAMPAIGN
1 x email campaign designed for you and dedicated to your

products sent to loyalty club customers
$1,000

BUSINESS HEALTH WORKSHOP SPONSORSHIP
Highly valuable opportunity to present and connect with IPG

members at one of our four workshops annually
$2,500 per workshop




Partnership Bundles

Take advantage of our invaluable partnership options.

- D
SILVER PARTNER

ANNUAL BENEFITS

* Up to 50 Products in The IPG
Core Range

e 2 FREE Products in IPG Health
Advice Education Book

* 2 FREE Products in Featured
Products Email Campaigns to our
database of Loyalty Club
Customers.

* Quarterly Promotion Activity in
stores

* Brand visibility in weekly &
monthly Newsletter
Communications

i $1 000 /MonTH

)




GOLD PARTNER

ANNUAL BENEFITS

Up to 100 Products in The IPG
Core Range

4 FREE Products in IPG Health
Advice Education Book

4 FREE Products in Featured
Products Email Campaigns to our
database of Loyalty Club
Customers.

Quarterly Promotion Activity in

stores

Brand visibility in weekly &
monthly Newsletter
Communications

$2,OOO/MONTH

PLATINUM
PARTNER

ANNUAL BENEFITS

¢ 100+ Products in The IPG Core
Range

Preferred ranging in key
categories

8 FREE Products in IPG Health
Advice Education Book

8 FREE Products in Featured
Products Email Campaigns to our
database of Loyalty Club
Customers.

2 FREE Sponsorship Slots at 2025
IPG Business Health Workshops

Quarterly Promotion Activity in
stores

Brand visibility in weekly &
monthly Newsletter
Communications

S:’),OOO /MONTH
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